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UNEXPECTED CROSSROADS OF INTERNATIONAL
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OF UNIVERSAL CODES OF MEDIA AS EXEMPLIFIED
BY PODCASTS, COMICS AND NEW MEDIA

The article dwells upon the original research conducted by author du-
ring and after his PhD studies. Through the case studies of media (exempli-
fying podcasts, comic books and unclassifiable new media such as web-series)
directly influencing and/or vice versa being influenced directly by current
political events, shown is the interconnecting tissue of universal codes of
media, affecting the international political communication through media
influence in unpredictable ways. Underlined is the crucial need to strengthen
the awareness of experts and general population alike of such processes in
Ukraine due to hybrid war occurring with Russian Federation.
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HecnopiBaHi nepexpectsa Mi>KHapOgHOI MOTITHYHOI KOMYHIKaIIii:
BIIMB Ta iHCAJiTH yHiBepcanbHUX KOAIB Mefia
Ha NMPUKIAJax MOAKACTIB, KOMiKCiB Ta HOBOro Mefia

Y cmammi suknadeno opuzinanvHe 00cnioneHHS nposedeHe asmopom
nid wac- ma nicas 3axucmy Kkanoudamcokoi ducepmauii. Yepes xeticu, uyo
demoHcmpyomy npAMULl 6nAU6 media (Ha npukadax nooKacmis, KOMiKcie
ma cknadHux 0ns Knacugikayii Hosux media Ha Kuimanm ee6-cepianis)
ma HAaénaxu HA HUX 3 00Ky CY4aCHUX NOMIMUYHUX NOOili NOKA3AHO
83AEMO036 30K KPi3b YHi6epcanvHi KoOU media, sKi 6NAUAI0Mb HA MiXHA-
POOHY nomimuuny KomyHikauito Henepedbauysanum uuxom. ITioxpecnero
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HeoOXiOHicmb nocuneHHs 00i3HAHOCMI eKcnepmie ma UUPOK020 3a2ay
w000 Mmakux npouecie 6 Ykpaini 6 ymosax 2i6puonoi sitinu 3 Pociiicokoro
Dedepauiero.

O6’ekmu 6nnusy y mixHapoOHiii nonimuuniti komyHikauii € npobnem-
HUMU SK 3 MOYKU 30py MUnonozii, max i 3 mouku 30py oocnionens. I
Npo6neMHICb Ne6HOX MiPOI0 CHMOCYEMbCA MidHAPOOHOT NOMIMUUHOT KO-
MyHiKauii 3a ii 6USHAYEHHAM, a7le Y KOHKPemHOMY 6Unaoky uiei crmammi
CIMOCYEMbCA 3POCMAHHA KibKOCMi Kelici6 6 AKUX eKcnepmu He 30amHi 62a-
damu cmyniHb 6n1Usy nesHux media (a 0co07U60 XYO0HHIX ME0pi6) Ha no-
0ii 8 MiNHAPOOHOMY NOTIMUUHOMY cepedosul4i, a 3a munonoziew [pewepa
ueti 6nau6 6y710 6 7102i4HO Xapakmepusysamu K uiym (y npomuserHicmo
nponazandi ma GaxmuuHUM 6UCI08aM), AKOU He Moli dakm, w0 3a 6a-
HAHHAM MOKCHA OY710 6 BUOKpeMUMU HOB8ULI KOMOIHOBAHUIL mun, 30e6i/b-
Ui020 THMYTIMUBHULE WyM, AKULL MUM He MeHUL MAE No cobi YacmKu ana-
ZMu4HOT pobomu i BUKTUKAE 00HO3HAYHUTI Pe30OHAHC Ceped CYCNinbcmea.
Ceped Kelicie npoananizoeanux y cmammi HaéeoeHo mpaouyitini ma Hoei
Mmedia mpvLox OCHOBHUX HANPAMKIB: NOOKACMU, KOMIKCU Ma CKIAOHI 07
00HO3Ha4HOT Knacudikayii Hoei media Ha Kuimanm eeb-cepianis. Yci 60HU
106 s13aHi uepes chopmynvosanul y asmopcokiii MoHozpagii komniexc yHi-
sepcanvHux K00ie media, Min HUMU 3HATIOEHO KOPeNLAUiIo, KA MAKOH NpPo-
NOPUitiHO N06’SI3AHA 3 BNTUBOM HA MINHAPOOHY NOMIMUUHY KOMYHIKAUiIO.

Y sunaoxky ee6-cepianie «306 Manna» ma «Kim Jlazanvi» nokazamo ax
uiym Kpisv pepriexcito uyo00 KOHyenuyii asmopcmea y cy4HacHomy cychino-
cmei ma HA0AHHS NeBHOT YACMUHU ABMOopPCcMea ayoumopii kpisv iHmep-
AKMUBHI efleMeHmU HANOBHIOEMbCA NPUHARIOHUM NOTIMUYHUM CUME0-
T3MOM XAPAKMePHUM 0715 CyHacH020 nonimuunozo cycninocmea y CIIIA,
a maxox NnocmoinonAPHOL KPUsU PO3YMIHHA «1iéux» noznadie ma ¢o6ii
U000 Hux 3 60Ky oiyitinozo icmebniwumenmy. IIposedero napanenv 3 PP,
Kompa no3uuionyruu cebe Ak «npasonacmynuuxa» CPCP mum e meHu
BUMYUIEHA NPOKNIA0AMU COOT WNAX NPAKIMUYHO Y «NPABUX» NOMIMUUHUX
noengdax CIIIA, uepes nesHe nepeocmucneHHs noHamo. Y 6unaokax noo-
kacmie posengHymo Ha npuknadi True Capitalist Radio inmenuyito wymy
AK Nomimu4Huti mecedn cam no cobi y nonimuunomy media. Y eunaokax
KOMIKCi6 NOKA3AHO BNIUE KNIACUMHUX 071 Uiel popMU MBOPi6 HA CyUaCHY
NONYNAPHY KYZIbIYPY W40 NPU3B00Us 00 ME0PeHHS HOBUX CEHCIB Y Npo-
mecmuux pyxax. Ile 30kpema nokasano na npuknadi moezo Ak cmeoperi
Ha ocHosi komixcy «Xpanumeni» nosHomempaxcruii ginom 2009 poky ma
menecepian 2019 poky inmezpysany peanvHi icmopu4Hi nodii, npoeoos-
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Uy CMIAUBL napaneni AKi CNPUSAU NOUWUPEHHIO HACEJIeHHAM iCMOopu1HO20
KoHmeKcmy y MixHapoOHi nonimuunii komyHikauii. Ha ocnosi Hasedenux
Keiicié 3p067IeHO 6UCHOB0K NPO i2HOPYBAHHA MAKUX NPOUECi8 HACENEHHAM
ma excnepmHuMu Konamu, ugo 3 00Ho20 60Ky niomeeporye HU3bKY 00i-
3HaHicmo y media Y HAceneHHs KPAiH g0 pO36UBAIOMbCS, a 3 iHUL020 3a-
cei0uye HeoOXiOHicMb Y opmysanHi mMediazpamomHocmi y pisHux eepcme
HacenenHs. Hazonouerno maxox Ha HeobXiOHOCmi ni0suiyeHHsS mediazpa-
momuocmi 6 ymosax 2ibpuoroi eitinu Ykpainu 3 P®, kompa axmusHo 6u-
Kopucmosye yci HaseHi media 071 NOUWUPEHHS C6020 NONIIMUUHO20 BNTTUBY.

Knrouosi cnosa: MiJfCHapobHa nonimu4Ha KOMyHiKayis, new media,
yHisepcanvHi KoOu media, yHisepcanvHutl ko0 KiHemamozpagy, 00cionceH-
HA NOAIMUYHOI KOMYHIKAYTT, eMnipuuHi Oxcepena, nomimuuHi 00CriOHeHH.

Assorted and rich influence of media on international political com-
munication could be traced back to introduction of such instruments of
mass media as radio and television, but today’s world solidified the con-
nection, also making it way more uncertain since recent technological ad- 265
vancements of the digital age effectively combined all of the previously —
existing types of media and out of this strange brew emerged new types,
influence of which while largely eluding documentation is already seen in
the political curriculum. The purpose of this article is to highlight the in-
tricate connective tissue between such new (and newly rediscovered) types
of media and political communication, which also became international
on previously unseen scales as of now, also thanks to the Internet.

Objects of influence in political international communications are
problematic for typology and research due to being vastly varied, although
researches in that field are scarce and undervalued. As such, political
studies are oftentimes way too clueless when something from ‘left field’
has direct and overwhelming influence on international political commu-
nication, to a point that it’s hard to be ignored. Such cluelessness could be
extrapolated on international political communication in general. It could
be characterized as something very much proven to exist but escaping
direct definitions to a point of still being (largely) a quasi-concept, decades
after first being formulated. (Speier, 1952; Drescher, 1987; Jenson, Harri-
son & Prange-Gstol, 2013; Yeromin, 2021B)

A quasi-concept, which fits well into methodology of logical-intuitive
analyses (Yeromin, 2021A) should not be viewed as an un-concept: it is,
indeed, a legit type of concept in research paradigm. It might seem like a
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mere placeholder, but factually it is not, for something escaping definition
could still be tangible enough to hold itself just well on record. (Jenson,
Harrison & Prange-Gstol, 2013). Out of chosen examples of media, comics
are arguably the closest to traditional ones, although decades of distancing
on both sides made it a ‘prodigal son’ in the system of traditional media.

Podcasts are definitely a type of new media (in opposition to traditional
ones), but rooted very much in traditional one: it is obvious that spoken
word audio is deeply rooted in the tradition started by radio. There are,
of course, types of new media which are practically endemic to Internet.
Although, to a point, connections to certain types of traditional media
could be traced back with no sufficient problem (blogs could be viewed as
a continuation of writing traditions of editorial, for example).

Primary wildcard and main aspect of new media is unprecedented
interactivity, at times to a point that audience could be considered willing
or clueless co-authors of the piece. In many cases audience is more than
willing to do exactly that, at times ‘biting’ more than they can ‘chew’ and
proving that this experimentation is still very much a path of trail and
error. An astonishing example of that is The Cry of Mann, experimental
live web-series by art collective Wham City which attempted to blend sen-
sibilities of modern live streams on the Internet with that of traditional
forms of TV series (most noticeably daytime soap operas) and theatrical
performance, evoking a number of existing traditional media types such
as soap opera format, a residual from the eras of radio and television. The
ability to phone call the characters as the episode still airs bends the reality
of narrative fiction in a number of specific ways. (TV Tropes, 2017).

A similar device was used in another web-series, Lasagna Cat. A second
season of the latter that started in 2017 made people answer two simple
questions using the phone line, making no restrictions on whether answers
should be true, direct and/or in-context. Resulting season finale using just
a portion of the answers provided was an eight-hour juggernaut of the
video which lures audience into interactivity of community before making
a final artistic statement on the media being parodied in the most shocking
and blunt way possible, despite also being surreal, discreet and philosophi-
cal. A discussion of the role of narrative fiction’s author in the increasingly
commercialized media effectively made a large portion of the piece less
relevant, but also strengthened the point as in circumstances of interacti-
vity making the audience co-authors their own value as audience and value
of the authorship is becoming all the more problematic, intriguingly sug-
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gesting deterioration of some of the most important social institutes, as
well as certain socialist tendencies of the internet. (TV Tropes, 2013; Ye-
riomin, 2018).

As a traumatic residual of bipolar world and Cold War, leftist, com-
munists and socialists have long been the ‘boogeyman’ of the Ameri-
can society (while not necessarily having any major role in forming the
actual political agenda of the US), but many of the recent generations are
much more open to discuss such ideas, imploring that social value of some
events is far more important than their economic aspects. An important, if
utterly baftling for many, that shift in American society also seems beyond
the gasp of Russia which intriguingly finds itself defending right ideals on
the “Western front, despite also proclaiming itself a successor of USSR.
Neither Cry of Mann nor Lasagna Cat ever touch upon that specific area
and yet there is an increasing connection of art being opposed to ideas of
the ‘old world;, left and right likewise, aiming for a new balance and new
ideas bordering on controllable anarchy, which is an oxymoron in itself.

Both Cry of Mann and Lasagna Cat are mainly art commenting on art;
however political messages and unexpected turns in political new me-
dia essentially work in the same vein. The case of True Capitalist Radio
is an interesting one in that aspect, regardless of whether it was partially
staged (which is suspected). Although it positioned itself as a radio, it is
now mostly remembered for new media aspects and presence: mainly the
ability to leave ‘audio graffiti’ pretty much derailed most of the show’s
agenda and effectively send it into territory of abstract humor. Viewed
from today’s perspective, a platform of political message became so over-
whelmed by noise that noise itself became a political message. (TV Tropes,
2012) That also correlates with Drescher’s typology of international politi-
cal communication, which solidifies noise as a type of international politi-
cal communication, one of three with propaganda and a factual statement.
(Drescher, 1987).

Interestingly enough, said phenomenon was predicted in the comics
when the notion of new media was virtually nonexistent (or at best theo-
retical, rooted in genres such as cyberpunk). Works such as V for Vendetta
and Watchmen emphasize distribution of ideas through self-made media
which forces traditional one to comply: the use of mass distraction (yet
again what could be classified as noise) in V for Vendetta leads to idea
being eventually heard despite oppressiveness of the state-controlled me-
dia, while Watchmen has small-time conservative press receiving a journal
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by a notorious vigilante, which sheds the light on a conspiracy, otherwise
expertly hidden from general public with key witnesses either suppressed
or murdered, something that in 1986 was still a fresh reminder of the
Watergate conspiracy. So much so that 2009’s adaptation of Watchmen
for the big screen draws a direct parallel with same very vigilante being
responsible for actually suppressing Watergate in an alternative universe of
the movie. (TV Tropes, 2010; TV Tropes, 2011; TV Tropes, 2012B).

Despite being (to a point) prophetic, both works are so deeply rooted
in media of the time of their writing, that any sort of continuation needs to
be alternative history. Watchmen TV series, for example, had to be set in
the world without the Internet. Ironically, the spread of its ideas was very
much through the Internet, which amplified the fandom of the series (and
source material) exponentially.

An important part of Watchmen series were multiple flashbacks and
references to Tulsa race massacre of 1921. Audiences worldwide were
shocked to learn that this particular event was not only non-fictional but
very much a blindspot of historiography internationally, rarely addressed
at all. Knowledge of the incident due to TV series and assorted web
articles surrounding it readily contributed to Black Lives Matter movement
in 2020. (Vineyard, 2020) A simple logical chain of events is that public
awareness of the accident made people cite and draw comparisons to it
more often, but there are multiple implications apart from that, including a
factor of aforementioned Internet already containing enough information
for series to simply being a catalyst of people accessing such knowledge.

Comic-book inspired movie Glass addressed the power of new me-
dia in 2019, with YouTube videos used to thwart a conspiracy being a
pivotal plot point. While that aspect of the movie was heavily criticized
and considered unrealistic due to the fact that superpowers could be eas-
ily faked with visual effects in YouTube videos, such criticisms could be
easily viewed as lacking media awareness, an epitaph to residual naiveté
0f 2010’, a decade that was yet to see the real scales of several case studies
and media ingressions.

It should be noted that YouTube videos in Glass also depict three
murders and two real-life criminals which in real world (regardless of
other elements in the video) will contribute to how it will be treated by
civilian audience and authorities alike. It is especially jarring to look at the
criticisms after 2020 as footage of George Floyd being murdered by Derek
Chauvin (which was on YouTube) easily demonstrates exactly that and po-
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litical implications are massive. Context of media easily weighs more in the
long-term discussion, then said video’s content. When confronted people
who still uphold said criticisms (names are redacted for moral reasons) are
unable to see the parallels between two cases, saying that hardly director
M. Night Shyamalan was making a point about racism. In that particular
case lack of media awareness shows up to a point of ignoring the point
in such awareness itself. It sparks a question whether people in develo-
ping countries, (unlike people in the United States) are even capable to see
through media’s power, take it seriously enough and accept responsibilities
and consequences, until it’s way too late.

Similar point could be noted in the case of 2019’s Joker, which quickly
became an audiovisual epitome of protest, injecting several new symbols
in anti-government protests seen literally all over the world: Beirut, Cata-
lonia, Chile, Hong Kong, Lebanon and Santiago, among others. (Clarke,
2019) Ironically, predictions and criticisms of Joker as seen through the
prism of traditional media were rather off the mark suggesting that the
movie might result in mass murder incidents, such as mass shootings.
As of May 2021 no such incidents were directly connected to the movie,
unlike assorted public disturbances of very different kind, bearing strong
political messaging and questioning authority, social equality and other
important matters political science considers crucial.

As such, one of the main trends of 2019 (if not overall decade of 2010’s
which is up to debate) could be formulated as skeptical attitude towards
narrative fiction’ ability to formulate relevant messages, despite most criti-
cisms were proven to be vain the very next year. What we're left with is a
near-crystallized circumstantial evidence of deterioration of a certain kind
of political expertise and acumen traditional media such as newspapers
possessed for a long time.

Effectively we have to deal with a fact that we live in the world in which
narrative fiction might be more effective in logical-intuitive analyses than
specialized outlets which leads us towards conundrum of what exactly
changed in a decade that things went in a direction completely opposing
that of predicted. In the humble theory author proposes a crucial phe-
nomenon was ignored way too long by political science, which resulted
in said phenomenon’s increased political power being utterly surprising
to unsuspecting experts. Said phenomenon was formulated as universal
codes of media in the research insight Universal Codes of Media in In-
ternational Political Communications: Emerging Research and Opportu-
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nities. (Yeromin, 2020 C) The use of “universal” in the author’s term is
merely a simplification of the same nature as “universal values”, which are
used widely in political science. A true universality is, of course, nearly im-
possible to achieve, but near-universality simplified under the term “uni-
versal” is certainly within the realm of possible. (Annan, 2003).

In Ukraine media studies could be seen as those especially in demand
since media awareness is a crucial resistance factor in hybrid war with
Russia over occupied territories of Donetsk and Luhansk regions, as well
as Crimea. One of main Russian assets in that struggle was proven time
and time again to be residual cultural influence on Post-Soviet countries
heavily interconnected with Soviet symbology and mythology. The In-
ternet plays a crucial role in upholding that influence through free and
legal availability of audiovisual products such as movies, TV series and
TV shows from both Soviet and Modern Era on government-sponsored
channels on biggest streaming platforms such as YouTube. Latter, being a
United States business venture seems to be concerned about the fact hence
the introduction of a special identifiers when it comes to channels spon-
sored even partially by governments of certain countries. Even when such
identifiers are absent, sanctioned and compromised media are still very
much identifiable to those who armed themselves with critical thinking, a
natural ‘self-defense’ technique in the era when any and all media we see
could potentially become a deadly weapon in the wrong hands. And when
it comes the latter aspect it should be noted that aforementioned co-author
cluelessness applies as much to governments who sanction such media
since due to lack of appropriate research theyre not able to predict the
results of the use of new media but can't resist the temptation of doing that
regardless since it grants assets on a global arena too valuable not to use.

In a situation like that increasing media awareness of the population
is way more crucial than attempts of blocking, censoring and obstructing
certain pieces of media, practices which were proven vain in the digital
age, moreover strengthening the bootlegger’s effect of increasing the pub-
lic view of product’s value the more it gets censored. While teaching the
population and public administration about media awareness is far from
an easy task, it is something that researchers in humanities and political
science are eventually inclined to do in order to increase our chances in
surpassing over the Russia’s overwhelming (if increasingly chaotic and un-
focused) media influence.
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