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The paper examines the concept of enumeration
from the perspective of cognitive linguistics,
focusing on economic discourse as its subject
matter. Enumeration serves as a tool for
organizing and  representing  professional
conceptual information. This cognitive approach
to the study of enumeration involves analyzing both
homogeneous and heterogeneous enumerative
sequences. In economic discourse, homogeneous
enumerative series consist of elements within the
same semantic field, typically representing
economic sectors of human activity. Conversely,
heterogeneous enumerative series indicate the
intersection of various spheres of human activity
within the economic context.The structure of
enumerative series in economic discourse has two
main components: linear and hierarchical. The
linear structure is characterized by elements
arranged in direct sequence. In this study, linear
enumerations are identified by the presence of two
or more elements, with the most effective and
accurate information transfer occurring in three-
component structures. Additionally, the study notes
enumerative block. As a result of the enumerative
elements of the main enumerative series is
subdivided into a subordinate system were defined

Cmammio npucesueno 00CHiONHCEHHIO NepeniienHs
3 nosuyit KOCHIMUBHOT ATHEBICMUKU.
Jlocniooicennss  30ilicHeHO  Ha  mamepiani  eKo-
HOMIYHO20 OUCKYpCY, 0e NepeniueHHs GUCMYNAeE
3ac000M CMPYKMYPY8AHHS mMa penpeseHmayii
npogheciiinoi’ konyenmyanvhoi ingopmayii. 3any-
YeHHsT KOZHIMUBHO20 NIOX00Y 00 O0O0CIIONCEHHS
nepenivyenus noisgedac y  30IUCHEHHI  aAHALI3Y
2OMOCCHHUX [ 2eMmepO2eHHUX Nepeniuy8anrbHUx
pAadis. B exomomiuHOMY OUCKYpCI nepeniueHHs
KOHCMUMYIOEMbCA — CEMAHMUYHO — 20MO2EHHUMU
nepeniuysaIbHuMU  paoamu, AKi npeocmasieHo
BUKTIIOYHO eKOHOMIYHUMU chepamu  OiibHOCHI
JMOOUHY, MO0 AK CeMAHMUYHO 2emepOo2eHHUM
nepeniuysanbHuM pAaoam 61acmuee nPOHUKHEHHAM
8 eKOHOMIKY THWUX cghep OiANbHOCMI JHOUHU.
Cmpykmypa nepeniuyeanvHux psoie y eKOHO-
MIYHOMY — OUCKYPCI  KOHCMUMYIOEMbCA — 080MA
CKIA008UMU — TIHIUHOW ma iepapxiunoro. [l
JUHIUHOL  cmMpyKmypu  nepeiiuysanvHux paoie
eracmuee KOHMAKMHE PO3IMIWEHHS eNeMEeHMmIG.
Kinekicho nimitini  nepeniuenHs NnpeoCcmagieHo
0eéoma i binvwe enemenmamu. Bemanoeneno, wo
HauOibw moyny i uimky nepeoawy iHgopmayii
3abe3neuye  MPUKOMNOHEHMHA  CMPYKMypa
nepeniuysanvHux paois. Ilpeocmasneno eunaoku
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series analysis such domains of the economic cases
where a sentence contains multiple enumerative
series. In case of a hierarchical structure one of the
as: the processes domain, the institutes domain, the
instruments domain and the indicators domain.
The institutes domain is analysed in this paper. The
study of homogeneous enumerative series within
the institutes domain facilitates differentiation of
institutions by type and form of economic activity.
The types identified include financial institutions,
companies (such as insurance companies and
private non-farm establishments), with
cooperatives serving as one form of organizational
activity.  The  analysis  of  heterogeneous
enumerative series revealed a more varied set of
institutional types, encompassing companies like
insurance  companies, along with various
organizational forms of economic activity, such as
partnerships, trade unions, and trade associations.
Overall, this research establishes the role of both
homogeneous and heterogeneous enumerative
series in structuring texts and conceptualizing
content within economic discourse.

Keywords:  economic  discourse,  cognitive
linguistics, homogeneous enumerative series,
heterogeneous enumerative series.

I. BCTYII

I'epmancbka disosoris

BUKOPUCTANHSA OLTblUe 00HO20 NEPeNiuy8aIbHO20
2pA0y 6 Medicax pedeHHsl, d 3a YMOGU YCKAAOHEHHS
JUHIUHOCMI PO32ANYHCEHHAM OCHOB8HO20 pAdY Ha
RIOPAOHULL ps0 YU pAdU, CMPYKmMypa cmae iepap-
Xiunoro. Y pesynomami auanizy nepeniuysaibHux
pAdi6  GUOKDEMIEHO MAKi OOMEHU eKOHOMIUHOL
cucmemu, AK Npoyecu eKOHOMIYHOL cucmemu,
IHCmMUmMymu eKoOHOMIYHOI cucmemu, IHCmpymMeHmu
EeKOHOMIYHOI cucmemu ma NOKA3HUKU eKOHOMIYHOT
cucmemu. Awnaniz 2omMo2eHHUX NepPenidy8anbHUX
paoie  y  Oomeni  “iHcmumymu — eKOHOMIYHOI
cucmemu” 003607116 POZNOOINUMU THCMUMYMU 34
munom ma @Gopmor eKoHOMIUHOI OiANbHOCHIL
Tunu incmumymis npeocmasneni @QiHaHcosUMU
IHCmMUmMymamu, KOMNAHIAMU, 30Kpemd, Cmpaxo-
BUMU KOMRAHIAMU MA NPUSAMHUMY IHCIUNYMAMU
HeCibCbKO20CN0-0apPCbKO20 CEKMOPY, d OOHIEI 3
OpeaHizayiiHux Gopm iHCMmumyyitiHoi OisibHOCmi
€ xoonepamugu. JloCniodcenHs 2emepoceHHuUx
nepeniuysanbHux pAodi6 YMONCIUBUILO BUABLEHHSL
makux —munié  QIHAHCOBUX — IHCMUMYMIB, 5K
KoMNawii, 30Kpema, cmpaxosi KOMNAauii, ma maxux
OP2aHIZAYIUHUX (POPM THCMUMYYITIHOL eKOHOMIY-
HOI  OisnbHOCMI, K  MOBAPUCMBA,  MOP2O8i
00’eonanns ma mopeigenvri acoyiayii. Taxoowc
0Y10 BCMAHOBIEHO PONb 20MO2CHHUX | 2emep-
O2EHHUX Nepeniuy8albHUx psolie )y CMpyKmy-
PYBAHHI meKcmy ma po3Kkpummi i penpe3eHmayii
3micmy cmamimi.

Knrwouosi  cnoea:  exomomiunuii  OUCKypc,
KOCHIMUBHA  NIH2GICIMUKA, 2OMO2EHHI  nepeji-
YYBANbHI PAOU, 2eMEPO2eHHI Nepeniuy8aibHi paou.

“JlocmimKeHHSI €eKOHOMIYHOTO JTUCKYPCY 1HKOPIIOPYETHCS Yy 3arajbHe BUBYEHHS (PaxoOBHX

MOB, III0 Ma€ Ha METi BHBUEHHS BJIACHE MOBH TEBHOI C(epu HAyKd 1 TEXHIKM, Ha BIIMIHY BiJ
npodeciiHOl JICKCUKH, JOCHIKEHHS SKOi 3IIMCHIOBAJMCh HAa TMEpPIIUX TIopax, 1 3roJioM
BUOKPEMUJIOCH Y BJIACHY TUIKY JiHrBicTUKN ((Kusax, 2009, c. 138), npouutoBanuii y (Aumonosa,
2021, c. 5)). HocmipkeHHs JIHTBOKOTHITUBHOI TPUPOIM MOBHUX OJIMHHIL Y AHTJIOMOBHOMY
€KOHOMIYHOMY JTUCKYPC1 HE BTpadya€e CBOET aKTYaIbHOCTI Ta CIIPHsi€ OTPUMAHHIO (p)aXxOBHX 3HAHb.

MeToro 11i€i po3BIIKK € TOCHIPKEHHS JIHTBOKOTHITUBHOTO TMOTEHINATY TEpesiueHHs, 110
MOJISITAE y penpe3eHTalii ToMeHy “IHCTUTYTH €eKOHOMIUHOI cucTeMu”. 3aBIaHHAM € BU3HAUCHHS POl
MePEIYCHHS Y CTPYKTYpYBaHHI TOMEHY “IHCTUTYTH €KOHOMIYHOI CUCTEMU .

HoBuM € BCTaHOBJIEHHS pOJIi TMEPENiYeHHs Y KaTeropusallii CKJIal0oBUX JIOMEHY “IHCTUTYTH
€KOHOMIYHOI CHCTeMH’, a TaKOX 3JaTHOCTI JI0 CTPYKTYpPYBAaHHS TEKCTy Ta KOHIIEMTYyami3amii
TOJIOBHOI 17161 Y aHTJIOMOBHUX CTATTSAX 3 €KOHOMIYHOI TEMATHKH.

Martepian g0CTiPKEHHS CKIIaal0Th aHTJIOMOBHI CTaTTi €KOHOMIYHUX OHJIaWH-BHIaHb (2009
— 2024 pp.), BubipKka TEKCTOBUX (hparMeHTIiB eKOHOMIYHOIT TeMaTHkH 3 British National Corpus Ta
nediHiii aHTJIOMOBHUX €KOHOMIYHHUX JICKCHKOTpAa(pidyHUX DKEpen 3aralbHUM 00CsIToM OJIM3BKO
74350 3nakiB. IlepemiueHHS HEOMHOPA30BO CTABajJO TMPEIMETOM JIIHIBICTUYHUX JOCIIIKEHbD,
3aBAaHHSAM SKMX OYJIO BCTAHOBJICHHS CTHJIICTHYHOTO TOTEHIany tepenideHHs (Belknap, 2004;
Siantova, 2013). 3ayBa)xumMo, 110 BaXKJIMBOIO CTHJIICTUYHOIO O3HAKOIO MEPEiYeHHS € CEMaHTUYHA
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HEOAHOPITHICTh MEPENIuyBaIBHOTO PAY, sIKa YMOXJIUBIIIOE JTOCATHEHHIO CTHIIICTUYHOTO €(EeKTY.
HaTomicTh AOCHIPKEHHSI TepeniyeHHs Kpi3h NPU3MY JIIHIBOKOTHITUBHOTO MiIXOAY JO3BOJIMIIO
3BEPHYTHUCS JI0 TMEPETIUeHHS K MOJIEIl PO3yMOBOI JisSTIHOCTI JIFOAWHH, IO TMOSCHIOE 3B’ SA3KH, SK1
BUHUKAIOTh MK MOBOIO Ta 3HaHHAM. [IpoOiemMa mpeacTaBieHHs 3HaHb, 30KpeMa, CTPYKTYPYBaHHS
3HaHb HA CHOTOJHINIHINA JIeHb HaOyBae HEaOWAKOI aKTyaIbHOCT1 y 3B’S3KY 3 BEJIMKUMH MOTOKAMH
iHpopMmalii y cydacHOMy CBITI Ta HEOOXIAHICTIO ii IIBHJIKOTO aHami3y, 0OpoOKH Ta 3aCBOEHHS
(Coxkonos, 2010).

[epeniueHHs 3 MO3MIIN JIIHTBOKOTHITUBHOTO MIIXOJy € OJHHUM 13 3aC00iB CTPYKTYpyBaHHS
3HaHb, M0 IPYHTYETHCS Ha KiIacu(iKaliiHIi AISUTBHOCTI, 1 CIIYT'y€e KOHIIENTYasi3allii Ta KaTeropu3aiii
iHpopMarlii, cucTeMaTu3yro4d Ta HaJalo4Yd HOBI 3HaHHSA Mmpo cBiT. OTxe, TepeliyeHHs SK
KOTHITUBHO-JUCKYPCHBHA KaTETrOpisi MEHTAJIBHOI O0OpOOKH, 30€peKeHHS Ta penpe3eHTallii 3HaHb
TsDKie 70 Kaacugikanii, KoHIenTyanizamii Ta kareropusauii iHdopmarii, cnpusitou ii iHTeprperarii
1 3aCBOEHHIO, 30KpEMa, Ta CIYTYIOUH MMi3HAHHIO 00’ €KTUBHOI AICHOCTI, B ILJIOMY.

3rigno 3 P. JlaHrakepom, IOMEH BHU3HAYA€THhCS SIK KOHTEKCT, 10 HAJA€ XAPAKTEPUCTUKY
cemMaHnTUuHIN omuumti (Langacker, 2007, c. 434—435).

BinnosinHo, 3HaHHA, 3100yTi y pe3ynbTaTi OOCTIKEHHS NepeliuyyBajJbHUX pPsaiB, Y
MOTIEPETHIX JTOCIIIKEHHIX OYJI0 MOEAHAHO Y TaKi JOMEHH €KOHOMIYHOI CHCTEMH:

®  MPOILIECH EKOHOMIYHOI CUCTEMU

® IHCTUTYTH €KOHOMIYHOI CHCTEMH

® IHCTPYMEHTH €KOHOMIYHOI CUCTEMHU
®  E€KOHOMIYHI ITOKa3HUKH.

Jlo nomeny “mporiecu eKOHOMIYHOI CUCTEMHU™ BIJTHECEHO YC1 MPOIIECH, K1 BU3HAYAIOTH JiI0
a00 pPO3BUTOK EKOHOMIYHOI CHUCTEMH, HAIMPHKIA, KPEIUTYBaHHS, NOTPUMAHHS KOPIOPATHBHHX
MOMITHK TOIIO. JIOMEH “IHCTUTYTH €KOHOMIYHOI CUCTEMHU 00’€IHYE YCiX CyO’ €KTIB €KOHOMIUHUX
BITHOCHH, 1110 ICHYIOTh y MeKax cepu “Tporiec eKOHOMIUYHOI CUCTEeMH’, HaIIpUKJIad, OaHKH, O1pxi,
cTpaxoBi Kommanii Tomo. JIoMeH “IHCTpYMEHTH €KOHOMIYHOi cucTteMu’  3abe3neuye
(GyHKIIOHYBAaHHS JAOMEHY “IHCTHUTYTH E€KOHOMIYHOI CHCTEeMH~ Yy JOMEHi “Hmpolech eKOHOMIYHOI
cucteMu”. JIo mpuUKIamiB BIIHOCATHCS: KPEIUT, ICTIO3UT TOoIO. /JloMeH “eKOHOMIYHI TTOKa3HUKU W €
CYKYIHICTIO KPUTEPiiB Ta BU3HAUEHB, 110 MAIOTh HA METI JA€Tai3yBaTH OYyAb-IKH Mpo1ec, IHCTUTYT,
IHCTPYMEHT a00 caMy EKOHOMIUHY CUCTEeMY. Y KOHTEKCT1 BUIIIEHABEICHOTO HAJaMO TIPUKJIIa] MOICII
B3a€MO/Ii1 JOMEHIB €KOHOMIYHOI CUCTEMH: €KOHOMIYHA CUCTEMa pealli3yeThbCsl Yepe3 KpeAUTyBaHHS
(TIportec eKOHOMIYHOT CHCTEMH ), 1110 € MPOIIECOM HaTaHH OaHKOM (IHCTUTYT €KOHOMIYHOT CHCTEMH )
KpeauTy (IHCTPYMEHT €KOHOMIYHOI CHCTEMH) Ha MEBHHX YMOBaX (€KOHOMIYHUH MOKAa3HHK) Ta Y
MeBHOMY 00cs131 (EKOHOMIYHUHN TIOKa3HUK)” (Aumonosa, 2021, c. 5; Aumonosa, 2022, c. 257-258).

MeTtoam JocaizkeHHs MaTepialny 3BOAATHCS JO JAUCKYpC-aHami3y, OINHMCOBOIO Ta
KOHTEKCTyaJIbHOr0 aHamizy. Takoxk 3aCTOCOBaHO MPUHOMHM CUHTAKCUYHO-CEMaHTHYHOTO aHali3y 3
METOIO BUSIBJICHHS IPUPOIN NIEPETiueHHS B QaHTJIOMOBHOMY €KOHOMIYHOMY JTUCKYPCI.

“CeMaHTUYHO TIEpeTiueHHS B E€KOHOMIYHOMY JAMCKYPCl KOHCTUTYIOETHCSI TOMOT€HHUMH
psnamMu, TOOTO TaKUMH, IO TPEJICTAaBIEHI CYTO EKOHOMIYHMMHU cdepaMu AisTIbHOCTI Ta
TeTEPOreHHUMH TIEPeiuyBAIBHUMHU PsAJIaMU, SKiI TOB'S3aHI 3 MPOHUKHEHHSIM B €KOHOMIKY 1HIITHX
cdep nismpHOCTI MIoauHU” (Aumonosa, 2021, c¢. 5; Aumonosa, 2022, c. 257).

“CTpyKTYpHO TIEpEiYeHHS B EKOHOMIYHOMY JUCKYPCl peai3yloThCs JIHIWHUMH Ta
iepapxiyHUMU THIIaMu. JIiHIHI nepeiueHHs IpeACcTaBleH] psiiaMy Bil 1BOX Ta OLIbIIE eEMEHTIB,
lepapxivyHa CTPYKTypa HATOMICTh Pealli3ye€ThCsl YCKIAQAHEHHSM JIIHIMHOCTI 32 YMOBHU PO3TaTyKEHHS
OCHOBHOTO PsiTy TIepeliueHHs Ha MiApsIAHUHN psia abo migpsiaHi paau’” (Aumonosa, 2021, c. 5). PiBenb
BIJIOKpEMJICHHS €JICMEHTIB MepeIidyBaAIbHUX PSIIIB Y MEKaxX TEKCTYy MOKE BapiroBaTu. BiamosigHO
€JIEMEHTH TEepeNiuYeHHs] MOXKYTh BiJOKPEMJIIOBATHUCH HE JIUIIE MyHKTYaIlifHO: KOMaMH Yy MexXax
OJTHOTO PEYCHHS Ta KparKkaMH Ha piBHI ab3aiy, ajie 1 camumu ab3amamu (Antonova, 2016).
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II. PE3YJIBTATHU TA OBI'OBOPEHHA

[epeiinemo 10 BCTAaHOBJICHHS POJIi CEMAHTUYHO TOMOTEHHHX Ta T€TEPOTeHHUX MEPeNiueHb y
CTPYKTYpPYBaHHI JJOMEHY “IHCTUTYTH €KOHOMIYHOI CUCTEMH .

1. 'omorenHi nepeJsiiyeHHsA

[HCTUTYTH €KOHOMIYHOI CUCTEMH, sIKi OyJI0 BHOKPEMJICHO B pPe3yJIbTaTi aHaIi3y CEMaHTUYHO
TOMOTEHHUX TEePEeTiuyBaIbHUX PSIIB B aHIIOMOBHOMY €KOHOMIYHOMY JHCKYPCI, MPEICTABICHO
(iHAHCOBUMM IHCTHTYTaMH, KOMIAHIsIMM, 30KpeMa, CTPaXxOBUMH KOMIAHISIMHM, HpPUBATHUMU
IHCTHTYyTaMH HECIIbCHKOTOCTIOAPCHKOTO CEKTOPY Ta KOOTIePaTUBaMHU.

1.1 ®inancoBi iHCTUTYTH:

“Deposits can also be held at non-bank financial institutions such as building societies,
mortgage corporations, savings and loans associations and finance houses; however, such
institutions generally have to hold cheque account balances at banks themselves and thus public
deposits with them are not regarded as part of the nation's money supply in many countries” (British
National Corpus).

[epeniuyBanbHuil psj K HOCIH TOMOTeHHOT (paxoBoi iHpOpMaLii Onrcye 3HAYEHHS TTOHSTTS
He0aHKIBChKMX (DIHAHCOBHX I1HCTHUTYTIB 4Yepe3 Ha3WBaHHA 1X BHIIB: KUTJIOBO-OY/IIBEIbHI
KOOIIEpaTUBH, IMOTEYHI Kopmopamii, mo3uko-omanHi acomiamii ta ¢inancoBi goma. CTpykrypa
MepeTiayBaIbHOTO PSY € JIHIHHOIO.

1.2 Komnamii:

“Following the pilot, at least 54 out of the 61 companies have continued to implement the
four-day workweek a year and a half later. In the wake of the pandemic, flexible working

arrangements have gained traction as a critical consideration for businesses seeking to attract and
retain talent. Several companies, such as PwC, Kellogg'’s, and Asos, have already introduced reduced
summer working hours. Atom, the digital bank, transitioned to a four-day workweek for its staff in
November 2021, reducing employees’ weekly hours from 37.5 to 34 (British companies..., 2024).

VY nepenidueHHsIX WIeThCs PO OpUTAHCHKI KOMIIAHIi, SIK1 3aIIpOBAIMIA 3MEHIIICHHS KUTBKOCTI
pOOOYMX TOAMH Yy JITHIN Nepio, Ta Mpo OAaHK, 110 NepeiIIoB Ha YOTUPUACHHUN poOOUNil THKIECHB.
VY 1bOMy BHUIIAJKY YBard 3acliyrOBY€ CTPYKTYypa Ta PiBEHb BIJOKPEMIICHHS €JIEMEHTIB MepeTiueHHS,
aJkKe YOTHUPH EJIEMEHTH JIIHIMHOTO TOMOTEHHOTO MEpeTiueHHs BiIOKPEMJICHO He JIUIIEe KOMaMH Y
MeXKax OJTHOTO pEUYCHHSI, aJie 1 KparKkoro Ha piBHI ad3aiy. B mepimomy pedeHH1 nepeaiayBaTbHAN sl
CKJIQ/IA€ThCS 3 TPhOX TOMOTEHHUX HETOIIMPEHHX eJIEMEHTIB. Taka cTpyKTypa repeiiueHHs € HOCieM
YITKOI Ta OJJHO3HAYHOI mepeaayvi iHpopmairii. UeTBepTHil e1eMeHT MepeTiueHHs BIJOKPEMIICHO BiT
HIINX €JIeMEHTIB KPaIlkolo Ha piBHI ad3airy.

1.3 CrpaxoBi kommnaHii:

“In 1806 a handful of major companies --; the Sun Fire Office (1710), the Royval Exchange
Assurance (1721) and the Phoenix Fire Office (1782) --; between them still transacted 60 per cent
of fire insurance” (British National Corpus).

EnemMeHTH TPUKOMIIOHEHTHOTO JIIHIHHOTO TOMOTEHHOTO TIepeTivyBalIbHOTO sy HA3UBAIOTh
CTpaxoBi KOMIIaHIl, pOKM 3aCHYBaHHS SKHX BKa3ylOThb Ha iX HaJlHHICTb, a BIJICOTOK, KM BOHHU
3aiiMalOTh Ha PUHKY CTPaxyBaHHS BiJ TMOXKEX CBUIUMATH MPO MOBIPY JO0 HHUX 3 OOKY KIIIEHTIB.
Ha3uBanHs KOMMNaHiii y NO€IHAHHI 3 pPOKaMH IXHBOI'O 3aCHYBAaHHS CIIpHs€ JIAKOHIYHIA Ta
OJIHO3HAYHIN 1mojavi ¢paxoBoi iHpopMaIrii.

1.4 IlpuBaTHi IHCTUTYTH HECIIbCHbKOTOCNIOAAPCHKOI0 CEKTOPY:

“The sample establishments are drawn from private nonfarm businesses such as factories,
offices, and stores, as well as federal, state, and local government entities” (The Employment
Situation).

EnemeHTH IiHIHHOINO TOMOTE€HHOTO NEPENiuyBaJbHOIO PALY KOHKPETH3YIOTh BHOIPKOBI
3aKJIaau Ui 300py CTAaTUCTHYHHUX JaHWUX. EIEMEHTH Tepmioi YacTHHH DIy HA3WBAIOTh BUAU
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iHcTuTyTiB (“factories”, “offices”, “stores™), Toal sSIK y APyTiil YaCTHHI PSITY IHCTUTYTH PO3TOIIIICHO
3a Bujamu BinacHocTi (“federal”, “state”, “local government entities”).

1.5 Kooneparusu:

“The majority of CO-OPs are food stores, but some sell clothes, furniture and household
items” (British National Corpus).

Omnwuc 3MicTy HOHATTS “KoomepaTuB” 3A1HCHIOETHCS Yepe3 BHUSBICHHS HEXapaKTEPHUX IS
HBOTO Pi3HOBHIB. CTPYKTYypa NMepesliuyBaJbHOTO PAAY € JIHIHHOIO.

2. I'eTeporenHi nepeJriyueHHst

Amnaini3z Matepially, NpPEICTAaBICHUNH CEMAaHTHYHO TETEPOTeHHHUMHM IepellivyyBalbHUMU
psiaMu, T03BOJIMB BUSIBUTH TaKi CKJIAJIOB1 IOMEHY “THCTUTYTH €KOHOMIYHOT CUCTEMH’, SIK KOMIIaHii,
30KpeMa, CTpaxoBi KOMIIaHii, TOBAPHCTBA Ta TOPTiBENIbHI aCOIiaIlii.

2.1 Kommnamii:

“Doug Butler, the group executive chairman, became boss of Perkbox in December of last
yvear. He brings over 30 years of leadership experience to the table, having run businesses across the
technology, telecommunications and employment sectors” (Swales, 2024).

EnemeHTH MHIAHOTO TEpenivyBaIbHOTO Py € TETEPOTCHHUMH, aJDKE OXOIUIIOITH Pi3HI
cdepu Oi3HEC AIAITBHOCTI KOMITaHI|, HAETHCS PO TEXHOJIOT11, TeJIeKOMYHiKaii Ta cepy 3aiHATOCTI.

2.2 CTpaxoBi KOMIaHii:

“Insurance company is a company that offers insurance policies to the public, either by selling
directly to an individual or through another source such as an employee's benefit plan. An insurance
company is usually comprised of multiple insurance agents. An insurance company can specialize in
one type of insurance, such as life insurance, health insurance, or auto insurance, or offer_multiple
types of insurance” (Salman, 2021, p. 75).

CyTHICTh Ta 3aBJJaHHS TAKOTO IHCTHTYTY, SIK CTpaxoBa KOMIIaHisl BU3HAYAETHCS MEPEiYeHHIM
THIIIB CTPAaXyBaHHsI, 110 MOKYTh HAJaBaTUCS TAKUMHU KOMIIaHIsIMU. ElleMeHTH mepetiuyBalbHOTO sty
OXOILTIOIOTh SIK €KOHOMIUHY, TaK 1 COIiaibHy cdepy MisTIbHOCTI JIOAWHU, a OTXKE € CEeMaHTHYHO
rereporeHHUMHU. OcoOIMBICTh CTPYKTYPHOI OpraHi3allii epesiueHHs NOJISArae B pO3raiy KeHHI IepIIoro
eJIEeMEHTY OCHOBHOTO PSITY, IO CKJIAA€ThCS 3 JIBOX €IIEMEHTIB, 3 YTBOPSHHSIM MIPSTHOTO PSTY.

2.3 ToBapucrsa:

“A common law partnership is a type of business organization in which two or more
individuals pool money, skills, and other resources. Likewise, they share profit and loss in accordance
with terms of the partnership agreement (written or oral). In absence of such agreement, a
partnership is assumed to exit where the participants in an enterprise agree to share the associated
risks and rewards proportionately” (O’Connor, 2023).

Y HaBeneHOMY BHINE MPHUKIAAI HAJAETHCS BU3HAYEHHS TAKOTO BHUIY IHCTUTYTY SIK
TOBApUCTBO UYepe3 Ha3WBaHHS HEOOXiTHHX CKIIQJOBHUX BHECKY KOXXHOTO 3 HOTO YYaCHHKIB IS
3a0e3neueHHs] ICHyBaHHS TOBapuCTBa. EJEMEHTH mepenidyBalbHOTO psdy, HiAMOPSAKOBAHI
PO3KPUTTIO CYTHOCTI €KOHOMIYHOTO TIOHSTTS, € CEMaHTHYHO T€TEPOrCHHUMH, TaK SK TOPSA 3
€KOHOMIYHOIO OXOIUTIOIOTh OpraHi3alliiiny cdepy >KUTTEIiSUIbHOCTI. Y HaBEICHOMY IMPHKIAIl Mae
MiCII€ B3a€MOJIisl ABOX JIIHIMHUX TIEPeNIiuyBaIbHUX PSJIIB.

2.4 TopriBeabHi acomiamii:

“Trade association is an organization whose members are involved in a particular business
or trade, such as retail and wholesale, fabrics, food_stuff, transportation” (Marketing dictionary).

VY nepeniuyBaJbHOMY DPsiii  3IHCHIOETHCS KOHIENTYyasli3allis TOPTIBENIBHOI acolriaiii.
EnemenTn mepemiueHHs HA3WBalOTh BUIU Oi3HEC MISUTBHOCTI, SIKi € BU3HAYAJILHUMU JIJIsl YYACHHUKIB
TOPTiBEJIBHUX acoriamiii. ExemMenTr JiHIHHOTO ALY € CEeMAaHTHYHO TE€TEPOTreHHUMH, TaK SIK MOPS/ 3
CYTO EKOHOMIYHMMH TMOHATTSAMH BHIIB TopriBm “retail” ta “wholesale” nasuBaroTh chepu
crnertiaizarii 6i3uecy “food stuff” Ta “transportation”.
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3. B3aeMojisi TOMOTeHHHUX | reTepoOreHHUX IepeJideHb Y CTPYKTYPYBAaHHI AislJILHOCTI
KOMIIAHiM.

OxpeMo MPUAITUMO yBary aHTJIOMOBHIM CTaTTi, MPUCBSIUEHIM POJIi MITYYHOTO IHTENIEKTY Y
JUSTTEHOCTI KOMIaHIH, OCHOBHA iIesl SIKOi PO3KPHUBAETHCS K TOMOTEHHHUMH, TaK 1 TE€TEPOTCHHUMH
nepeTiuyBaJIbHUMHU PSIaMHU, 10 CIYTYIOTh OpraHi3allii Ta CTpyKTYypyBaHHIO TEKCTY BCi€i CTATTI.

“Artificial intelligence (Al) has revolutionised virtually every industry, including public
relations (PR) and marketing. The innovations possible today across global commerce were
unimaginable just a handful of years ago. Businesses utilise Al to personalise their messaging,
provide instant customer service and make data-driven decisions” (Stocker, 2023).

[epemniueHHsT PO3KPHUBAE CYTHICTH MOHSTTS MITYYHOTO IHTEJIEKTY, HA3WBAIOYH NUISXU HOTO
BUKOPHCTAHHS KOMIIAHiAMH y cepi 3B’S3KiB 3 IPOMAJCHKICTIO Ta MapKeTHHTy. MmeThcs mpo
MePCOHAITIZAIII0 PO3CHIIKH TOBIIOMJIEHB, 3a0€3TMCUCHHS] MUTTEBOTO OOCIYyrOBYBaHHS KITIEHTIB Ta
NPUAHATTS PillIeHb, KEPOBAHUX MOTOKOM JaHHUX. CTPYKTYPHO HepeliueHHs € TIHIMHUM 1 CKIalaeThCs
3 TPhOX €JIEMEHTIB TIEpEIiueHHS.

Hanani enemeHTH mepesiueHHs Ha3HBAaIOTh CIIOCOOM, 32 PaxXyHOK SIKUX INTYYHUN IHTEJIEKT
BHIC PEBOJIIOIIIMHI 3MIHH Y pOOOTY KOMITaHiil y cdepi 3B’SA3KIB 3 TPOMAJICHKICTIO Ta MAPKETHHTY.
Vnerses mpo penyTamiitHuii MeHeKMEHT (31aTHICTh 4yTH KJI€HTIB), HepCOHANI3aIiio (3aIydeHHs
KJIIEHTIB Ha MEPCOHAIBLHOMY DiBHI), CTBOPEHHsI KOHTEHTY (IIPHCKOPECHHS HAMMCaHHS MaTepiany),
4yar-00TH (MiABUILEHHS piBHA OOCIYrOBYBAaHHS CIIOKMBAdiB) Ta MPOTHOCTUYHY AaHATITHKY
(MpUIAHATTS pillleHb, KEPOBAHUX JAaHUMH). Y I[bOMY BUITAJIKYy CIIOCTEPIra€MO HaOUIBIIT 130JIbOBAHHMA
piBEHb BiJIOKPEMJICHHSI €JIEMEHTIB MEpeNiueHHs, aJ)Ke €JIEMEHTH IepesiueHHs BiOKPEeMIICHO Ha
piBHI a63ariB. CyTHICTh YOTHPHOX 3 IT'SITU €JIEMEHTIB MEpeIiueHHsI PO3KPUBAETHCS TaK camo 3a
PaxyHOK TepeivyBalbHUX PSAIIB.

“Reputation management (listening to people)

Social listening is monitoring social media channels for mentions of a brand or product. With
the help of Al, businesses can analyse this data to gain insights into consumer opinion and behaviour.
1t helps them to identify potential issues before they become significant problems...” (Stocker, 2023).

“Personalisation (engaging customers on a personal level)

Personalisation is the key to successful marketing. Similar to social listening, AI has made it
easier for businesses to understand consumer preferences and tailor their communication
accordingly. Thanks to algorithms and machine learning, companies can record Al-analysed data
and then use this information to create personalised content and messaging.

Starbucks uses an Al-powered mobile app to personalise customer experiences. It can
recommend products based on customer preferences, compile a history of individual consumer
orders, and check trends depending on location. The platform also provides personalised rewards
and promotions, making customers feel valued and connected to the brand...” (Stocker, 2023).

PO3KpUTTSI CyTHOCTI mepcoHamizaiii 31HCHIOETHCS 32 JOIMOMOTOI0 TIEpeiqyBaIbHOTO PSIIY,
B SIKOMY HaBOJMTHCS TIPUKIIA] 3aCTOCYBaHHS MOOUTHHOTO M0AaTKy Starbucks Ha OCHOBI IITYYHOTO
iHTenekTy. EneMeHTH mepeniyeHHS Ha3MBAIOTh MOJMIIMBOCTI JOAATKY, a came: PEKOMEHJAIliIo
TOBapiB, 3aCHOBaHY Ha BIOJOOAHHSAX CIOXXKMBAa4diB, HAKOMUYCHHS I1CTOpIi 1HAMBITYyaIbHHX
KIIIEHTCHKUX 3aMOBJICHb 1 MEPeBipKY TEHACHLIHN 3aJIe)KHO BiJl MICIIsl pO3TallyBaHHS.

“Content creation (accelerating written output)

Al can also create content from news articles or social media posts. While Al-generated
content still needs to be finessed, it has the potential to reduce the time and cost associated with
content creation. It can be especially valuable for companies with high content needs but only have
a restricted PR and marketing budget.

The Washington Post has an Al-powered tool called Heliograf that generates news articles
on topics such as sport, weather and election results. The algorithm uses data analysis and ‘natural
language generation’ to create articles quickly and accurately, allowing reporters to focus on more
in-depth stories...” (Stocker, 2023).
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EneMeHTH TPUKOMIOHEHTHOTO TEpENTiYeHHs CIYTYIOTh MPUKIAIOM CTBOPEHHS KOHTEHTY,
HA3MBAIOYM TEMH CTaTeW, TakuX, SK CHOPT, MOTrofa Ta pe3ylbTaTH BHOOpPIB, HAa AKI IHCTPYMEHT
Washington Post Ha OCHOBI IITYYHOTO 1HTEJIEKTY T€HEPY€E HOBHUHHU.

“Chatbots (levelling up customer service)

Chatbots are Al-powered programs that can simulate human conversation. They have become
increasingly popular in customer service, allowing businesses to provide instant 24/7 support.
Chatbots can help with anything from product information to troubleshooting, without any human
involvement.

For instance, H&M'’s Al-powered chatbot provides fashion tips and advice to customers. It
analyses customer preferences and suggests outfits based on style and body type. This personalised
service has improved customer satisfaction and increased sales...” (Stocker, 2023).

Onuc pobGotu yaT-00TIB 3AIHCHEHO Ha MpUKIAAl yaT-0oTy Kommanii H&M, enemenTn
MepPETIYCHHS y3arajJbHIOITh (DYHKIIIT 4aT-00TY, Taki K HaIaHHs KJIIIEHTaM MopaJ 1 peKOMEHIaIliN 31
CTUJIIO Ta MOJM, 31MCHEHHS aHaJIi3Y CIIO’KMBYMX BIIOA00AHB Ta Mi0ip BOpaHHs HA OCHOBI CTUJIIO Ta
ocobmuBocTelt Girypu. CTpyKTYpHO €IEMEHTH TepeliueHHs BIIOKPEMIICHO KparKaMH.

“Predictive analytics (making data-driven decisions)

Predictive analytics uses data, statistical algorithms, and machine learning techniques to
identify the likelihood of future outcomes. This is based on historical data. This technology is
particularly useful in PR and marketing, where it can forecast customer behaviour and preferences.
This means businesses can make informed decisions about their strategies...” (Stocker, 2023).

“PR could reap the rewards of investing in predictive analytics. By identifying social trends,
consumer _attitudes and global circumstances — prior to launching a PR campaign — this could
multiply its impact significantly. A company can double or triple its sales by using in-touch press
coverage” (Stocker, 2023).

JedinyBaHHS TOHATTS “TPOTHOCTHYHA aHAJITUKA  3IIHCHIOETHCS 3a PAXYHOK JBOX
nepeniyeHb. Y Mepuomy HAeThes MPo JaHi, CTATUCTUYHI alTOPUTMHU Ta TEXHIKH aBTOMATH30BaHOTO
HaBYaHHS — BCE II€ 3aCTOCOBYE NPOTHOCTUYHA AHANITHKA ISl MPOTHO3YBAaHHS IOBEIIHKH Ta
BI10/100aHB KJTI€HTIB KOMITAHIT Y IOBrOTPUBAJIil IEPCIIEKTHBI.

VY npyromy nepesnideHH1 HAEThCS PO COlialbHI TeHEHIIT, CTaBICHHS CTIOYKWBAYIB 1 CBITOBI
0o0CTaBMHH, 3’CyBaHHS SAKHX Mae nepeayBaTu 3amycky PR-kamnawnii. lle mnepeniuenHs wmae
1epapxiuyHy CTPYKTYPY, OCHOBHHUH Psi/I MEPETIYCHHS CKIATAETHCS 3 IBOX €IEMEHTIB, TIEPIINH 3 IKUX
BKIIIOUa€ B ceOe MmiApsaIHuM psl.

VY misioMy B TEKCTI MPOaHai30BaHOI CTATTI CHOCTEPITaEMO 3aKOHOMIPHICTh Yy KUIBKICHIN
opraizauii mepesiidyeHHs — JIiHIHHI MepenidyBalbHI PAIU XapaKTEePU3YIOThCSI TPUKOMIIOHEHTHOIO
CTPYKTYpOIO, SIKIi BJIaCTHBE KOHTAaKTHE pO3MilIeHHs eneMeHTiB. I[lepeBara HasiBHOCTI TPhOX
KOMIIOHEHTIB Y CTPYKTYpi MEpenidyBaJIbHOTO PsAAY HOJSATae y MOKIMBOCTI HAWOUIBII TOYHO Ta
e(eKTUBHO TIepeIaTh KIIIOYOBY iH(OpMAIIito.

III. BUCHOBKH

[lepemidyeHHst 3 MO3UININ JIIHTBOKOTHITUBHOTO MIJIXO/Yy € OJJHUM 13 3aC001B CTPYKTYpYyBaHHS
3HaHb, 110 IPYHTYETHCS HA KJIACU(IKaiHHIN AISUTBHOCTI 1 CIYTye KOHIENTyasi3allii Ta Kareropusaii
iH(dopMartii, CHCTEMaTU3YIOUN Ta HAJAI0YX HOB1 3HAHHS MPO CBIT. AHAJI3 TOMOTEHHUX TEPETIYCHb
Ha Marepiaji aHIIIOMOBHOTO €KOHOMIYHOTO JTUCKYPCY Y IOMEH1 “iHCTUTYTH €KOHOMIUHOi cuctemMu”
JTI03BOJIUB PO3IOJAUIMTH IHCTUTYTH 32 TUIIOM Ta (POPMOIO €KOHOMIUHOT AisTbHOCTI. THIHM THCTUTYTIB
NPECTaBICHO (PIHAHCOBUMHU 1HCTUTYTaMH, KOMIIAHISIMH, 30KpeMa, CTPAaXOBHMH KOMMAHIsIMH Ta
MPUBATHUMH IHCTUTYTaMHU HECITHChKOTOCTIOAPCHKOTO CEKTOPY, a OJHIEI0 3 Opra”izamiiaux Gopm
IHCTUTYLIWHO  JisUIbHOCTI € KoomepaTtuBU. JIOCHIJUKEHHST TETEpOTeHHHX IepeNideHb B
AQHTJIOMOBHOMY €KOHOMIYHOMY JMCKYPCI YMOJXJIMBWJIO BHSBICHHS TaKuX THIMIB (DIHAHCOBHUX
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IHCTUTYTIB, fK KOMIIaHii, 30KpeMa, CTpaxoBli KOMIaHIii, Ta TaKUX OpraHizauiiHux Qopm
IHCTUTYIIIHHOT €KOHOMIYHOI JISUTBHOCTI, SIK TOBApUCTBAa Ta TOPTiBEeNbHI acomiarii. Takox Oyio
BCTaHOBJICHO 3/IaTHICTh TOMOTEHHUX Ta T€TEPOT€HHHX IMEPENiYeHb J0 CTPYKTYPYBAHHIO TEKCTY Ta
PO3KpUTTA 1 penpe3eHTarii rosoBHOI iaei crarti. CTPYKTYpHO TMepeidyyBajibHI psau B
[IPOaHaJI30BaHOMY MaTepiaii NpeJCTaBICHO JIHIMHUMHU Ta iepapXiyHUMHU Tunamu. JIiHiiHI
TIepPETIYCHHS, B CTPYKTYPI SIKUX € TPU €IEMEHTH, CIIPUSAIOThH YITKIM Ta TOUHIN niepeaadi iHdopmartii,
TOJIl SIK iEpapxivyHa CTPYKTypa CIyrye mepeaadi CKIAIHUX 3B’ SI3KiB MK €JIeMEHTaMHU PATY.

[lepcnekTHBOO BU3HAYAEMO TMOAAIBINE JOCTIHKCHHS TOMEHIB €KOHOMIYHOI CHCTEMH B
aHIJIOMOBHOMY €KOHOMIYHOMY JMCKYPCi, 30KpeMa IOMEHY “IHCTPYMEHTU €KOHOMIYHOT CHCTEMH’ 3
METOIO BCTAHOBJICHHS CITIBBIIHOIICHHS 13 BIAMOBIAHUME chepamu Oi3HEeC-KOMYHIKaIlii.
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