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The paper examines the concept of enumeration 
from the perspective of cognitive linguistics, 
focusing on economic discourse as its subject 
matter. Enumeration serves as a tool for 
organizing and representing professional 
conceptual information. This cognitive approach 
to the study of enumeration involves analyzing both 
homogeneous and heterogeneous enumerative 
sequences. In economic discourse, homogeneous 
enumerative series consist of elements within the 
same semantic field, typically representing 
economic sectors of human activity. Conversely, 
heterogeneous enumerative series indicate the 
intersection of various spheres of human activity 
within the economic context.The structure of 
enumerative series in economic discourse has two 
main components: linear and hierarchical. The 
linear structure is characterized by elements 
arranged in direct sequence. In this study, linear 
enumerations are identified by the presence of two 
or more elements, with the most effective and 
accurate information transfer occurring in three-
component structures. Additionally, the study notes
enumerative block. As a result of the enumerative
elements of the main enumerative series is 
subdivided into a subordinate system were defined
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series analysis such domains of the economic cases
where a sentence contains multiple enumerative
series. In case of a hierarchical structure one of the 
as: the processes domain, the institutes domain, the 
instruments domain and the indicators domain. 
The institutes domain is analysed in this paper. The 
study of homogeneous enumerative series within 
the institutes domain facilitates differentiation of 
institutions by type and form of economic activity. 
The types identified include financial institutions, 
companies (such as insurance companies and 
private non-farm establishments), with 
cooperatives serving as one form of organizational 
activity. The analysis of heterogeneous 
enumerative series revealed a more varied set of 
institutional types, encompassing companies like 
insurance companies, along with various 
organizational forms of economic activity, such as 
partnerships, trade unions, and trade associations. 
Overall, this research establishes the role of both 
homogeneous and heterogeneous enumerative 
series in structuring texts and conceptualizing 
content within economic discourse. 
Keywords: economic discourse, cognitive 
linguistics, homogeneous enumerative series,
heterogeneous enumerative series.
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II.

1.1 :
“Deposits can also be held at non-bank financial institutions such as building societies,

mortgage corporations, savings and loans associations and finance houses; however, such 
institutions generally have to hold cheque account balances at banks themselves and thus public 
deposits with them are not regarded as part of the nation's money supply in many countries” (British 
National Corpus).

-
-

: 
“Following the pilot, at least 54 out of the 61 companies have continued to implement the

four-day workweek a year and a half later. In the wake of the pandemic, flexible working 
arrangements have gained traction as a critical consideration for businesses seeking to attract and 
retain talent. Several companies, such as PwC, Kellogg’s, and Asos, have already introduced reduced 
summer working hours. Atom, the digital bank, transitioned to a four-day workweek for its staff in 
November 2021, reducing employees’ weekly hours from 37.5 to 34” (British companies…, 2024). 

,

1.3 :
“In 1806 a handful of major companies --; the Sun Fire Office (1710), the Royal Exchange 

Assurance (1721) and the Phoenix Fire Office (1782) --; between them still transacted 60 per cent 
of fire insurance” (British National Corpus). 

  
1.4 :
“The sample establishments are drawn from private nonfarm businesses such as factories,

offices, and stores, as well as federal, state, and local government entities” (The Employment 
Situation). 
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factories”, “offices”, “stores
federal”, “state”, “local government entities”). 

:
“The majority of CO-OPs are food stores, but some sell clothes, furniture and household

items” (British National Corpus).  

2.1 :
“Doug Butler, the group executive chairman, became boss of Perkbox in December of last 

year. He brings over 30 years of leadership experience to the table, having run businesses across the 
technology, telecommunications and employment sectors” (Swales, 2024).

:
“Insurance company is a company that offers insurance policies to the public, either by selling 

directly to an individual or through another source such as an employee's benefit plan. An insurance 
company is usually comprised of multiple insurance agents. An insurance company can specialize in 
one type of insurance, such as life insurance, health insurance, or auto insurance, or offer multiple 
types of insurance” (Salman, 2021, p. 75).

,

2.3 :
“A common law partnership is a type of business organization in which two or more 

individuals pool money, skills, and other resources. Likewise, they share profit and loss in accordance 
with terms of the partnership agreement (written or oral). In absence of such agreement, a 
partnership is assumed to exit where the participants in an enterprise agree to share the associated 
risks and rewards proportionately” (O’Connor, 2023). 

,
,

2.4 :
“Trade association is an organization whose members are involved in a particular business 

or trade, such as retail and wholesale, fabrics, food stuff, transportation” (Marketing dictionary).

retail wholesale
stuff
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“Artificial intelligence (AI) has revolutionised virtually every industry, including public 
relations (PR) and marketing. The innovations possible today across global commerce were 
unimaginable just a handful of years ago. Businesses utilise AI to personalise their messaging,
provide instant customer service and make data-driven decisions” (Stocker, 2023).

-

“Reputation management (listening to people)
Social listening is monitoring social media channels for mentions of a brand or product. With 

the help of AI, businesses can analyse this data to gain insights into consumer opinion and behaviour. 
It helps them to identify potential issues before they become significant problems…”  (Stocker, 2023).

“Personalisation (engaging customers on a personal level) 
Personalisation is the key to successful marketing. Similar to social listening, AI has made it 

easier for businesses to understand consumer preferences and tailor their communication 
accordingly. Thanks to algorithms and machine learning, companies can record AI-analysed data 
and then use this information to create personalised content and messaging. 

Starbucks uses an AI-powered mobile app to personalise customer experiences. It can 
recommend products based on customer preferences, compile a history of individual consumer 
orders, and check trends depending on location. The platform also provides personalised rewards 
and promotions, making customers feel valued and connected to the brand…” (Stocker, 2023).

Starbucks

“Content creation (accelerating written output)
AI can also create content from news articles or social media posts. While AI-generated 

content still needs to be finessed, it has the potential to reduce the time and cost associated with 
content creation. It can be especially valuable for companies with high content needs but only have 
a restricted PR and marketing budget.

The Washington Post has an AI-powered tool called Heliograf that generates news articles 
on topics such as sport, weather and election results. The algorithm uses data analysis and ‘natural 
language generation’ to create articles quickly and accurately, allowing reporters to focus on more 
in-depth stories...” (Stocker, 2023).
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Washington Post
“Chatbots (levelling up customer service) 
Chatbots are AI-powered programs that can simulate human conversation. They have become 

increasingly popular in customer service, allowing businesses to provide instant 24/7 support. 
Chatbots can help with anything from product information to troubleshooting, without any human 
involvement.

For instance, H&M’s AI-powered chatbot provides fashion tips and advice to customers. It 
analyses customer preferences and suggests outfits based on style and body type. This personalised 
service has improved customer satisfaction and increased sales...” (Stocker, 2023).

- - H&M
-

“Predictive analytics (making data-driven decisions) 
Predictive analytics uses data, statistical algorithms, and machine learning techniques to 

identify the likelihood of future outcomes. This is based on historical data. This technology is 
particularly useful in PR and marketing, where it can forecast customer behaviour and preferences. 
This means businesses can make informed decisions about their strategies…” (Stocker, 2023). 

“PR could reap the rewards of investing in predictive analytics. By identifying social trends,
consumer attitudes and global circumstances – prior to launching a PR campaign – this could 
multiply its impact significantly. A company can double or triple its sales by using in-touch press 
coverage” (Stocker, 2023).

”

–

PR-

–
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